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THEY ASKED ME 3 QUESTIONS !  

We know Italians buy Italian food! How did you build 

and develop your consumers’ culture? 

 

How did you establish a high level of consciousness 

and milk products patriotism of our citizens? 

 

What are those marketing tools and methods that 

we can use to develop our consumers culture? 
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IT IS TRUE THAT !  

Consumption of Italian cheese in France > 

Consumption of French cheese in Italy 
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NUMBER OF CHEESES IN ITALY? 

403 cheeses! 
487 

515 

600 
More than 

450 cheeses! 

A world ready to be discovered,  

experienced, understood 
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DOP (Protected Designation of Origin):  

43 ! 48 ! 53 

GREAT VARIETY, LONG TRADITION, 

CERTIFIED QUALITY 

The place matters, and is coming into play 
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CHEESE N.1 IN IG EXPORTS 

Grana Padano DOP 
€530Ml 

Parmigiano Reggiano 
DOP 

€464Ml 

Aceto Balsamico di 
Modena IGP 

€370Ml 

Prosciutto di Pama DOP 
€241Ml 

Pecorino Romano DOP 
€122Ml 

Gorgonzola DOP 
€94Ml 

Mozzarella di Bufala 
Campana DOP 

€81Ml 
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71% of European consumers want to know 

the geographical origin of the food they buy  

 

 

 

 
(Europeans’ attitudes towards food security, quality 

and countryside - European Commission, 2012) 
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DID YOU KNOW THAT BEER “MADE 

IN ITALY” IS BECOMING A 

LIFESTYLE? 

Is this just a beer? 
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WHAT ABOUT THIS BEER, WHICH IS 

TAKING MS FROM BECK’S? 
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WIDE RANGE & UNIQUE BRAND 

ARCHITECTURE BASED ON A STORY OF HOPS 

(CRAFT SELECTION) 
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IDEAL WITH ! CHEESE! 

•  Bock Chiara INTENSELY 

HOPPED, THICK DOUBLE 

MALT BLOND BEER 

•  Bock Rossa INTENSELY 

HOPPED, THICK DOUBLE  

MALT RED BEER 
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A CHAMPAGNE BEER? 
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MADE IN ITALY HAS GONE INSIDE 

MADE IN US: WHAT DO PEOPLE 

CHOOSE? 
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1. We know Italians buy Italian food! How did you 

build and develop your consumers’ culture? 

 

2. How did you establish a high level 

of consciousness and milk products patriotism 

of our citizens? 

Made in Italy is a value to re-discover, 

to promote 

 

In Italy and abroad 
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3. What are those marketing tools and methods 

that we can use to develop our consumers culture? 

7 ideas to think about, 

and to take home 
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1. REJUVENATE HERITAGE 
The new positioning is based on the figure and the 

story of Angelo Poretti, born in 1829. 

In his 30’s, he decided to leave Varese and made his  

fortune in Europe.  

Travelled in Bavaria and Boemia, where he got to 

know beer and its secrets, becoming a passionate 

beer lover. 

Fed the dream to build his own brewery in Italy" and 

succeeded when he was 47. 

First brew in 1877 in Valganna (Birrificio Angelo 

Poretti). 

The company grew in size and reputation during 

the following years. 

In 1909 the new brew house was built. 
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The new brand has the same values of the story of the 
founder Angelo Poretti. 

 

TRADITION 

It is a typical italian story. The beer is made as it was 
made at the very beginning: with pride, care and 
commitment. 

 

AUTHENTICITY 

It is a real and genuine story. 

 

PASSION 

It is the story of a big dream, pursued with determination 
and hard work to get a high quality product. 
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The logo has a 

dominant 

position 

The image of the 

brewery 

‘Fondato in Italia nel 

1877’: in order to 

highlight the long 

Italian tradition 

Tradition, authenticity and passion = ‘Real passion. An 

Italian story to tell’ 
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2. EXPERIENCE MY PLACE TO 

UNDERSTAND MY PRODUCT, MY 

STORY! FROM OUTSIDE 
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WALKING IN THE NATURE 
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AND INSIDE 
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3. EDUCATE, EDUCATE, EDUCATE ! 
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AND MAKE CUSTOMERS ENJOY 

WHILE LEARNING 
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! AND HAVE FUN 
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4. GO TO THE LAST METER, AND 

BEYOND 

June 12th, 2015 
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5. GIVE VISIBILITY  IN ALL 

POSSIBLE CONTACT POINTS 
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EVERYDAY AND SPECIAL 
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6. PROMOTE THE PLACE, THE 

MADE IN: CHEESE + ! 
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7. JOIN WITH THE LOCAL 

EXCELLENCE: FOOD + ARTS + 

FASHION  


